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WELCOME TO 

CAPITAL CITY PRIDE
WHO WE ARE
Capital City Pride brings together the members 
of the lesbian, gay, bisexual, transgender, and 
queer community along with their friends, allies, 
and supporters. We do this by cultivating events 
that inspire, educate, commemorate, and celebrate 
our diverse community and culture with and for 
the greater Des Moines metro. 

Our vision is to create a community where the 
presence and contributions of LGBTQ+ people  
are welcomed and celebrated; where intolerance 
is challenged and defeated; where justice prevails,  
and where civil rights of all people are valued 
and respected. 

WHAT WE DO
Best known for the annual Pride Fest weekend 
celebration, Capital City Pride expanded its 
programs and events throughout the year to 
embrace every aspect of our community. Capital 
City Pride does philanthropic work throughout 
the year to support children, homeless people, 
veterans, parks, and many organizations 
throughout Iowa.  

SPONSORSHIP
What does your sponsorship support?

In addition to June Pride Fest Weekend events such  
as the Pet Parade, Fun Run, and Silent Disco, we 
produce events that also include the Speaker Series, 
Gala & Awards Ceremony, Book Club and Storytellers. 
All sponsorship donations will be used to pay for 
facilities, speaker fees, speaker transportation and 
lodging, awards, and promotions. 

Capital City Pride is committed to giving back to the 
Des Moines and LGBTQ+ community. Throughout the 
year, we volunteer and fundraise for organizations 
that support diversity and inclusion.

BETTER TOGETHER
In order to successfully organize and implement  
our activities and programming, we need your help!  
The overviews describe our available sponsorship  
opportunities, requested donation amounts, and 
stated benefits. We have also included a thorough 
description of each event to demonstrate how your 
donations will be utilized. We hope these details 
showcase connections between our diverse events 
and our dedicated supporters.
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It is my privilege to welcome you to 
Capital City Pride’s 43rd year of 
promoting our community’s pride in 
our diversity! Capital City Pride was 
established in 1978 when a group  
of courageous people marched from  

the Iowa State Capitol to the Blazing 
Saddle in the East Village. It is with their  

spirit that we continue to seek positive 
change in our community, diversity, and celebration. 

Over the past three years, we established new events 
and programs focusing on community, education, 
family, health, and celebration. These events aim to 
engage the Des Moines community and promote the 
importance of diversity and inclusion. It is with your 
sponsorship that we are able to produce events that 
inspire, educate, commemorate, and celebrate our 
community, our culture, and our values. 

For 2020, Capital City Pride had to make the difficult 
decision to cancel our in-person Pride Fest celebrations 
due to the COVID-19 health crisis. Ultimately, the 
Board of Directors followed the recommended 
CDC safety protocols but we still found a way to 
celebrate virtually. We felt it was a great opportunity 
for the LGBTQ+ community, allies, and supporters 
to continue to strengthen and grow. We encouraged 
everyone to understand that this was a time to still 
be active and positively engaged which resulted in 

A MESSAGE FROM

THE BOARD
hosting a safe, successful and inclusive month long 
Pride Festival celebration! 

For 2020/2021, we look to grow on the success of 
these virtual events and the historical in-person 
2019 Pride Fest, which was a week-long celebration 
that culminated into over 30,000 attendees and the 
largest Pride Fest gathering in our 43 year history! 
With your sponsorship and participation, I am 
confident that we can engage an even greater and 
more diverse audience. By continuing to keep the 
LGBTQ+ community front and center to the people 
in the Des Moines metro and the state of Iowa, we 
can show pride in ourselves and our community. 
As you will see in the pages that follow, we have an 
incredible plan for 2020/2021 and we want to invite 
you to be a part of our continued journey. 

Again, thank you for your consideration in sponsorship. 
We look forward to your collaboration, participation, 
and financial support. We know that together, 
we can continue to make Des Moines a diverse 
community that makes people feel welcome and 
safe. Capital City Pride can’t wait to work with you.

If you have questions or need additional  
information, please feel free to contact me at 
president@capitalcitypride.org. 

Sincerely,
Jen Carruthers
President | Capital City Pride
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YEAR-ROUND 
EVENTS +  
PROGRAMMING
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YEAR-ROUND

SPEAKERS SERIES

A REASON TO LISTEN
Most of us have little trouble recalling 
someone we admire and acknowledge as an 
influence on the person we are today. They 
encourage us to achieve, to reach our full 
potential, and to be confident in our abilities 
in those distinguished moments in our lives 
where growth was possible and achievable. 
They inspire us; they’re our role models.

In 2019, the Capital City Pride Speaker 
Series welcomed six speakers to the Des 
Moines metro to share their experiences, 
challenges, role models, and paths to success 
as members of the LGBTQ+ community. 
These speakers each represented different 
backgrounds, professions, and walks of life. 

$5,500/SPEAKER

MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 

– Sponsor provided banner with logo

– Logo on the front of the event program

– Promotion in event press release

–  Promotion on Capital City Pride’s social media

– Logo on all event posters

–  Logo and link on Capital City Pride’s website

–  Introduce the speaker on behalf of the organization 

–  Named sponsor in Capital City Pride’s monthly 
email newsletter
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STEPHEN ORR
Stephen Orr serves as Editor-in-Chief of Better Homes & Gardens, 
as well as the VP/Group Editorial Director at Meredith Corporation, 
the nation’s largest brand-powered food, lifestyle and entertainment 
media company, engaging over 175 million unduplicated American 
consumers every month. In this role, Orr oversees the editorial 
direction of Meredith’s food, shelter, and lifestyle brands, which 
includes Better Homes & Gardens, Food & Wine, Travel + Leisure, 
Southern Living, Allrecipes, Family Circle, Rachael Ray Every Day,  
EatingWell, Traditional Home, and Midwest Living.

With more than 25 years of experience in content creation and design 
leadership, Orr has worked inside many of the media industry’s most 
recognizable brands, developing content across multiple channels. 
Prior to joining Meredith, Orr most recently held the position of 
Executive Editor of Condé Nast Traveler and a VP/Editorial Director 
for Martha Stewart Living.

Orr has also held content creation and design leadership positions at 
brands such as House & Garden, Domino, Epicurious, The New York 
Times Magazine, W, and WWD. Orr is also the author of several books, 
including, most recently, The New American Herbal, an A-to-Z survey 
showing the full spectrum of useful plants with both recipes and 
projects. Orr currently resides in Des Moines, Iowa and NYC.

MIKAH MEYER
In 2005, days after his father’s funeral, 19-year-old Mikah embarked 
on his first independent road trip. This transformative experience 
showed Mikah the healing power of road trips. Since then, he has 
taken one road trip a year to honor this experience, including his  
260 day, 16,400 mile “Dream Road Trip” around 46 North American 
states/provinces at age 25, and his noted journey to all 400+ NPS 
sites at age 30. 

Mikah’s writings on these travels have been featured by outlets  
including the National Parks Conservation Association, Outside  
Magazine, and a piece via Huffington Post and RoadTrippers that  
garnered over 40,000 shares and inspired the title track for Shelly 
Waters’ album DRIVE.

With April 29, 2016, marking the 11th anniversary of his father’s 
passing from cancer, Mikah honored his dad’s love of driving by 
making life out of death and launching his journey to experience all 
400+ units of the U.S. National Park System from the Washington 
Monument. The project reached its finale on April 29, 2019 at the 
steps of The Lincoln Memorial after traveling nearly 200,000 miles to 
every U.S. state and territory.

Mikah’s focus continues to be doing travel beyond convention  and 
using his expertise to engender others’ dreams. Future projects 
include a photo guidebook and ranking of all 419 NPS sites, a 
memoir, a TV show, and more travel that showcases the imagination 
of the human spirit.

2020/2021 SPEAKERS
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JACI MCORMACK
Jaci McCormack is an enrolled member of the Nez Perce Tribe. Jaci 
began her basketball career on the Nez Perce Reservation in Lapwai, 
ID and it was clear from an early age the tribe had a star among them. 
She is regarded as one of the top five female native basketball players 
of all-time. Jaci played at Illinois State where she received a full ride 
and ended her career by leading her team to the NCAA Tournament 
after winning the conference championship and being named the 
Most Valuable Player of the MVC Tournament. To this day, Jaci is the 
only Nez Perce tribal member to play in the NCAA tournament.

Post-college, Jaci rediscovered her passion of working with youth 
and began volunteering her time outside of the work setting at 
various basketball camps and other youth activities as the Nez Perce 
Tribal Youth Prevention Director. She started a non-profit called 
“Rise Above” because she recognized all too well the challenges 
tribal youth face in making a transition off the reservation to post-
secondary education, and wanted to give back by using her own 
experiences in this effort. Jaci has a heart for creating opportunity 
and empowerment for kids all across the country. She will be one 
of the first Native American Athletes to be featured for Nike’s new 
Native inspired N7 brand and in 2021, there is a feature full-length 
movie set to release about her life. 

ALIVIA STEHLIK
Captain Alivia Stehlik was a military brat that graduated from the 
United States Military Academy at West Point in 2008, earning a 
bachelor’s degree of science in Physics, with honors.  She completed 
numerous courses as part of her training that resulted in becoming 
a new Infantry Officer followed by a Mechanized Infantry Platoon 
Leader at Camp Casey, Republic Of Korea and then as a Light Infantry 
Platoon Leader and staff officer at various posts throughout the US. 
CPT Stehlik was accepted to the US Army-Baylor Doctoral Program in 
Physical Therapy in 2013 and graduated in 2016. 

In 2019, Captain Stehlik testified in Washington D.C. before the 
House Armed Services Military Personnel Subcommittee on the 
current transgender ban in the military. Since then, she has spoken 
for numerous events and media outlets about open military service 
by transgender individuals. Captain Stehlik’s military decorations 
include the Bronze Star Medal, Meritorious Service Medal, National 
Defense Service Medal, Afghanistan Campaign Medal with Campaign 
Star, Global War on Terrorism Service Medal, NATO Medal, Expert 
Infantryman’s Badge, Ranger Tab, German Proficiency Badge (gold), 
Airborne Wings, and Air Assault Wings.

2020/2021 SPEAKERS
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REMAINING SPEAKERS
The Pride Speaker Series will highlight six or more speakers over twelve months 
in 2021. Due to COVID-19, three of our six speakers will be featured in Fall of 2020. 
We work to identify the most diverse, interesting, and qualified individuals that 
are in alignment of our mission and who will travel to Des Moines and share their 
experiences with our community. This brochure features the speakers of 2020 and 
new speakers will be announced on our website www.capitalcitypride.org and  
Facebook in January 2021. Your sponsorship and collaboration helps us to secure 
compelling speakers to join and educate our growing community of listeners. 

DR. KYLE CHRISTIASON
Dr. Kyle Christiason is an active practicing family physician in Cedar 
Falls, Iowa. 

Dr. Christiason graduated magna cum laude from Luther College 
and proceeded to the University of Iowa College of Medicine. He 
subsequently completed his residency in Family Medicine at Marquette 
General Hospital in Marquette, Michigan, where he also served as Chief 
Resident; and, enjoyed more than 300 inches of annual snowfall. 

Dr. Christiason returned to his hometown, Cedar Falls, Iowa, where he 
currently practices at the vibrant UnityPoint Prairie Parkway Clinic. 

As a Medical Director for UnityPoint Accountable Care, he relishes in 
the responsibility for executing on the Quadruple Aim; improving the 
patient experience, improving quality of care, improving the value of 
healthcare and improving the provider experience. 

Dr. Christiason has served on numerous boards including the 
Community Foundation of Northeast Iowa, Northeast Iowa Medical 
Education Foundation, UnityPoint Allen Hospital and UnityPoint 
Health. He has been actively involved in medical staff leadership for 
many years at UnityPoint Health Allen Hospital in Waterloo, Iowa. He 
is especially proud of serving as the inaugural chair of the UnityPoint 
Clinic/UnityPoint at Home Board of Directors during its first 4 years. 

In January 2018, Dr. Christiason launched UnityPoint Health’s first 
dedicated LGBTQ+ medical clinic; which was awarded by the American 
Board of Internal Medicine Foundation Trust Challenge in 2019. 

2020/2021 SPEAKERS

Jonathan Lovitz
Virtual Speaker
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$10,000
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Introduce the speaker on behalf of the organization 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter
– One Platinum table with 8 seats

$5,500
PARTICIPATING SPONSOR
– Logo included on the event program
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– One Gold table with 8 seats

2021 SPONSOR 
SEAT PRICING
Seating for the 2021 Pride Gala will be  
available to purchase in August 2020 at  
capital-city-pride.ticketleap.com/studio54

For up-to-date information, please visit 
capitalcitypride.org

MARCH 6, 2021

PRIDE GALA & AWARDS CEREMONY
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PRIDE COMPANY & 
PERSONS APPLICATION
Please review the qualifications for Pride 
Awards candidates on our website at 
www.capitalcitypride.org/awards. We will  
be awarding two Persons of the Year, one  
Ally of the Year, and one Company of the 
Year. Applications for consideration must 
be submitted by January 17, 2021.

COMMUNITY RECOGNITION

In 2018, Capital City Pride launched the 
annual Pride Gala & Awards Ceremony to 
support our mission of bringing together the 
members of the LGBTQ+ community, their 
friends, allies, and supporters. The Pride Gala 
& Awards Ceremony is Capital City Pride’s 
annual fundraiser which is essential to our 
ability to organize the free activities and 
events we put on throughout the year such 
as the Speaker Series, monthly book club, 
Storytellers Project, Pride Fest Weekend, 
the Pride Parade, and so much more! The 
Pride Gala also recognizes individuals and 
companies within the Des Moines community 
through the Pride Persons of Year, Pride Ally 
of the Year, and Pride Company of the Year. 
The Pride Gala is an evening of entertainment 
and fun for all! 

2020 

AWARD  
RECIPIENTS

COURTNEY REYES
Pride Person of the Year

RICK MILLER 
Pride Person of the Year

TAYLOR EVANS
Pride Ally of the Year

KUM & GO 
Pride Company of the Year
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2021 PRIDE
COMPANY OF THE YEAR
Answers to the questionnaire/application for “Pride Company of the Year” must be  
submitted by January 17, 2021. All questionnaires/applications can be submitted to  
vicepresident@capitalcitypride.org

QUESTIONNAIRE
1.  What are the company’s diversity and inclusion best practices?

2.  What diversity and inclusion challenges has the company faced? How were they addressed?

3.  Who has primary responsibility for diversity and inclusion initiatives within the company?

4.  Does the company have an officially recognized diversity and inclusion council or work  
 group with a mission that includes increasing workforce diversity and inclusion?

5.  How are the diversity programs and expectations communicated to employees,   
 prospective employees, and clients/customers? 

6.  How do you feel Capital City Pride can successfully collaborate with your  
 organization to promote the LGBTQ+ community to the Des Moines metro? 

COMPANY INFORMATION
Please be certain to include company name, address (including city, state, zip), phone, email, and contact person.

___________________________________________   __________________________________________
Company Name   Contact Person

___________________________________________   __________________________________________
Address   Email

__________________________  _____  ________   __________________________________________
City State Zip Code   Phone
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2021 PRIDE
PERSON OF THE YEAR
Answers to the questionnaire/application for “Pride Person of the Year” must be  
submitted by January 17, 2021. All questionnaires/applications can be submitted to  
vicepresident@capitalcitypride.org

QUESTIONNAIRE
1.  What do you consider to be the most important issue facing the LGBTQ+  
 community today? Why?

2.  What actions do you direct towards this issue? Explain.

3.  Describe specifically what LGBTQ+ diversity and inclusion means to you. 

4.  What significant things have you done and/or accomplished to provide education and  
 understanding of LGBTQ+ issues in the community? Document what makes your  
 experience/efforts unique. Be specific and provide supporting details. 

5.  How has being LGBTQ+ influenced or shaped you as an individual?

6.  How do you plan to continue advocating for and supporting the LGBTQ+ community?  
 Do you believe you will be able to strengthen the LGBTQ+ community? 

NOMINEE INFORMATION
Please be certain to include company name, address (including city, state, zip), phone, email, and contact person.

___________________________________________   __________________________________________
Company Name   Contact Person

___________________________________________   __________________________________________
Address   Email

__________________________  _____  ________   __________________________________________
City State Zip Code   Phone
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QUESTIONNAIRE
1.  What do you consider to be the most important issue facing the LGBTQ+  
 community today? Why?

2.  What actions do you direct towards this issue? Explain.

3.  Describe specifically what the topic of diversity and inclusion for the LGBTQ+  
 community means to you.

4.  What significant things have you done and/or accomplished to provide education 
 and understanding of LGBTQ+ issues in the community? Document what makes  
 your experience/efforts unique. Be specific and provide supporting details. 

5.  How do you plan to continue advocating for and supporting the LGBTQ+ community?  
 Do you believe you will be able to strengthen the LGBTQ+ community? 

6.  How do you feel Capital City Pride can successfully collaborate with other 
 organizations to promote the LGBTQ+ community to the Des Moines metro? 

2021 PRIDE
ALLY OF THE YEAR
Answers to the questionnaire/application for “Pride Ally of the Year” must be  
submitted by January 17, 2021. All questionnaires/applications can be submitted to  
vicepresident@capitalcitypride.org

NOMINEE INFORMATION
Please be certain to include company name, address (including city, state, zip), phone, email, and contact person.

___________________________________________   __________________________________________
Company Name   Contact Person

___________________________________________   __________________________________________
Address   Email

__________________________  _____  ________   __________________________________________
City State Zip Code   Phone
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YEAR-ROUND

PRIDE POC COUNCIL

$10,000
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Introduce the speaker on behalf of the organization 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$5,500
PARTICIPATING SPONSOR
– Logo included on the event program
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release

PROMOTING 
INTERSECTIONALITY
Capital City Pride has lacked diversity in 
intersectionality and we want to ensure we 
represent, uplift, and unify queer POC in the 
events and programming we produce for the 
Des Moines community going forward. The 
Pride POC Council intends to do this through 
education, awareness, and inspiration with 
the goal of developing and establishing a 
succession plan of queer POC leadership in 
the organization and beyond. This new  
endeavor is to create intentionality around  
amplifying the diverse voices of our community 
and advocating for queer POC, LGBTQ+ youth, 
and all their cultural backgrounds so that 
Capital City Pride is a true reflection and 
representation of the greater Des Moines metro.  
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YEAR-ROUND

PRIDE BOOK CLUB

$2,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Introduce the book on behalf of the organization 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$1,000
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media

COMMUNITY STORIES
Capital City Pride Book Club provides a 
safe space for all members of the LGBTQ+ 
community and allies to read and discuss 
LGBTQ+ literature: stories that are not only 
for us but that are often by us as a community. 
It is through these stories that we can get a 
better idea of our rich history. It is through 
our diverse opinions, individual insights, and 
interactions with one another that we, as a 
group, can gain a better understanding of our 
present and future community.

Each month, after our current month’s book 
discussion, the group nominates the next 
book for the group to read. All sponsorship 
donations are used to buy copies of books 
for participants. After reading, the books will 
be donated to the Pride Center Library for 
community use. 
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YEAR-ROUND

DES MOINES LGBTQ+  
HISTORY SERIES

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Introduce the event on behalf of the organization 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
– Logo included on the event program
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release

HONORING OUR ROOTS
LGBTQ+ history is an umbrella term that 
captures the stories of strength and struggle 
of diverse individuals, cultures, and communities.
 
It is the story of movements for justice; of  
moments of triumph and tragedy that LGBTQ+ 
people have faced—and often continue to 
face—in our daily lives and demands for the 
right to live, love, and thrive. In the 1960s no 
lesbian, gay, bisexual, transgender or queer 
person gave a thought to their sites and actions 
being historic. They were struggling for their 
basic rights, which were explicitly denied 
to them by their government and the larger 
society around them. 

In the modern era, sexual and gender 
identity and expression have been central to 
Americans’ understandings of themselves, 
even as they have been shaped by—and 
shaped—broader structures and attitudes 
toward race, ethnicity, class, gender, ability, 
and nation. LGBTQ+ history is the telling of 
cultural, social, and legal politics in the United 
States and Des Moines that we consider part 
of our collective narrative.
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PRIDE WEEK 2021

PRIDE STORYTELLERS: 
TRUE STORIES, TRUE SELVES

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Introduce the event on behalf of the organization 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
– Logo included on the event program
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release

SHARED STORIES
At the heart of everything, people care about 
a great story. This event is a night of first-
person stories from Des Moines’ LGBTQ+ 
community and their allies. Pride Storytellers 
focuses on intimacy and authenticity. This 
special event promotes individuals to unlock 
meaningful, memorable stories to connect 
people from the Des Moines metro with the  
LGBTQ+ community, our mission, and our vision. 

Capital City Pride is excited to continue  
this event for 2021 with unexpected stories 
—some charming, some touching, some 
funny—from people creating families, creating 
lives, and creating a city and community culture.

In this event, Capital City Pride crafts a 
custom message focused on our vision and 
mission. It is designed to be brief, heartfelt, 
and to include the idea that in sharing our 
stories, we feel more willing to invest in our 
neighbors with our time, our resources, and 
our hearts.



20

PRIDE FEST 
EVENTS +  
PROGRAMMING
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JUNE 11-13, 2021

PRIDE FEST WEEKEND

SPONSORSHIP PACKAGES
Sponsors may choose from four levels of 
sponsorship:

– Platinum sponsorship: starting at $10,000

– Gold sponsorship: starting at $7,500 

– Silver sponsorship: starting at $5,500 

– Bronze sponsorship: starting at $2,500 

For a full list of benefits each level of 
sponsorship receives, please view the chart  
on the following page. 

UNIFYING CELEBRATION
For more than 40 years, Capital City Pride’s 
Pride Fest Weekend has been an event that 
we share with our community, our friends, and 
our families. This weekend offers a chance 
for the Des Moines community, LGBTQ+ 
people, and allies to come together and show 
unity while celebrating the fantastic culture 
and successes that have been achieved 
throughout the last four decades. 

With more than 30,000 in attendance,  
2019’s Pride Street Festival was one of our 
biggest yet! With headline performances by 
Big Freedia, Parson James, and Grammy® 
Award-Winning DJ Tracy Young, the East 
Village was full of culture, celebration, and 
well-rounded events and performances. 

This action-packed weekend has fun-filled 
activities for all ages. We’ve outlined some 
of the events, sponsorship opportunities, and 
benefits that you will receive. 
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2021 PRIDE
SPONSORSHIP PACKAGES

FESTIVAL 
BOOTH FAQ

PRIDE FEST 
SPONSORSHIPS

PLATINUM
$10,000

GOLD
$7,500

SILVER
$5,500

BRONZE
$2,500

Logo on Social Media &  
Capital City Pride Website x x x x

Logo on Marketing Materials x x x x

Shirts Provided 25 25 15 10

Sponsored Email Newsletter 2 1 1

Tented Festival Booth Space 10’ x 10’ 10’ x 10’ 10’ x 10’ 10’ x 10’

Monthly Social Media Posts x x

Weekly Social Media Posts x x

Logo on Pride T-Shirt x x

Ad Size 2 Full-Pages 1 Full-Page 1 Half-Page 1 Half-Page

Ad Dimensions 5” x 8” each pg 5” x 8” 5” x 4” 5” x 4”

Pride Parade .............................................$10,000
Volunteer T-shirts & Tent .....................$10,000
Entrance Gate(s) Branding .................$10,000
Main Stage Branding ............................$10,000
Community Stage Branding ..............$7,500 
Pet Parade ................................................$7,500
Beverage Tent Branding ......................$5,500
Beverage Tickets ....................................$5,500
Information Booth Branding ..............$5,500
Love is Love Reception ........................$5,500
Family & Kids Zone ................................$5,500
Teen Zone ..................................................$5,500
Health & Fitness Zone ..........................$5,500
Silent Disco ...............................................$5,500
Fun Run ......................................................$5,500

What is a Standard Booth Size?
All booths are set up as a 10’ x 10’ space. 

What If I Need More Space?
Additional booth space is available in increments 
of 10-feet at a discounted rate. All booths include 
one table and two chairs.  

Tents are not provided unless included in your 
purchased package. 

How Do I Get Electricity?
Electricity is available for those who request in 
advanced. 

Non Profit ..................................................$250
For-Profit ...................................................$750
Food Vendor ............................................$750
Stand Alone Electricity ........................$250
Additional Booth Space ......................$250
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ADVERTISING IN 
PRIDE GUIDE
The Pride Guide is an electronic and printed 
booklet that provides detailed information 
for events and activities occurring during Des 
Moines (Capital City Pride) Pride Week and 
Pride Fest Weekend. Sponsors, non-profits, 
and advertisers are able to purchase ads to 
promote their organizations / businesses to 
readers and attendees of Des Moines Pride. 

Ads for the 2021 Pride Guide can be 
purchased at the following sizes/rates:

INFORMATION INCLUDED
IN PRIDE GUIDE
– Welcome from Capital City Pride 
– Capital City Pride Board 
– Pride Week Schedule 
– Pride Fest Weekend Schedule 
– Hotel Arrangements 
– Map of Events 
– Sponsors/Advertisers

PAGE SIZE COST DIMENSIONS

Full-Page Ad $750 5” x 8”

Half-Page Ad $500 5” x 4”

2019 PRIDE GUIDE
SPONSORS

PLATINUM SPONSORS: 
Collins Community Credit Union 
Wells Fargo 
iHeartMedia Group 

SILVER SPONSORS: 
Federal Home Loan Bank of Des Moines 
Nationwide Insurance 
Tito’s Handmade Vodka 
Principal Financial Group
Meredith Corporation 
University of Iowa Credit Union 
United Parcel Service 
Community Choice Credit Union 

BRONZE SPONSORS: 
Athene USA 
Bankers Trust 
Cognizant
Community Foundation 
Corteva 
Facebook 
Primary Healthcare
Voya 
Wellmark 
Trudy Hurd
Turner Construction 
Unity Point 
UCS Healthcare  

FRIENDS: 
American Lung Association 
Brooks Brothers 
Community Foundation 
DLL Group 
Maren Lenhart  
Marty Gross 
Mercer 
Mosaic Family Counseling

2020 VIRTUAL 
PRIDE SPONSORS

– Kum & Go 
– Wells Fargo 
– Federal Home Loan and Bank 
– Project7 Design 
– Green State Credit Union 
– Nationwide 
– Tito’s Handmade Vodka 
– DLL Financial 
– BH Corporate 
– Banker’s Trust 
– Athene 
– JoyPop 
– Raygun
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JUNE 11, 2021

SILENT DISCO

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
– Sponsor provided banner with logo
–  Listed as a sponsor in the Pride Guide
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 half-page ad in the Pride Guide 

HUSHED STREET DANCE
Join us for the third annual Pride Silent Disco. 
Rather than using a loudspeaker system, music 
is broadcast to participants wearing wireless 
headphones with radio transmitters. Those 
without headphones hear no music, giving  
the effect of a street full of people dancing 
to nothing. Pride Fest Weekend kicks off 
Friday, June 11 with the Silent Disco and it is 
an all ages event. To ensure that everyone can 
participate in the celebration of our diverse 
community and culture, the kid’s disco will be 
from 6-9pm and the adults from 9pm-12am.
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JUNE 12, 2021

FUN RUN

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Sponsor provided banner with logo
–  Listed as a sponsor in the Pride Guide
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 half-page ad in the Pride Guide 

CELEBRATE HEALTH
Be yourself. Be a friend. Be family. Show 
support. Show pride! Being proud is not 
about bragging about individual greatness. 
It’s confidently knowing that you’re worth 
it. It’s not about thinking you’re perfect but 
knowing that you’re worthy of being loved 
and accepted. All you have to do is be 
yourself and live the story that no one else 
can live. Your life story is unique. Run for fun, 
be proud!

In 2018, Capital City Pride kicked off its first 
Pride Fun Run with nearly 200 runners, of all 
ages. Families, parents, youth, and teenagers 
run to show their pride and their support 
of the LGBTQ+ community. Pride Fun Run 
registration will be handled online.
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JUNE 12, 2021

PET PARADE

$7,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Sponsor provided banner with logo
–  Listed as a sponsor in the Pride Guide
– 1 full-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 half-page ad in the Pride Guide 

ALL PAWS IN FOR PRIDE
We love our furry friends as members of the 
family. Now, they have a chance to show their 
support for a cause you love almost as much 
as we love them! Schedule an appointment 
at the groomers, put on your best leash and 
collar combo and join Capital City Pride for its 
annual Pride Pet Parade.

In 2019, Capital City Pride welcomed nearly 
400 attendees and 200 participants at this 
annual event. The Pride Pet Parade’s focus 
is to bring together the community and 
their pets for what promises to be a barking 
good time! The parade features a red-carpet 
fashion contest for our pets, best costume, 
most proud pet, owner/pet look-alike award, 
adoption opportunities, and much more!
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JUNE 12, 2021

FAMILY & YOUTH ZONE

$5,500
MAIN SPONSOR
BENEFITS

– Sponsor provided banner with logo materials 
– Listed and quoted in the event press release
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Introduce event on behalf of your organization 
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release 
– 1 half-page ad in the Pride Guide 

CELEBRATION OF FAMILY
Not long ago it was rare to see families at the  
Des Moines Pride Fest. No longer. Every year, 
increasing numbers of LGBTQ+ couples with 
children and queer and trans children celebrate 
alongside their families. As a result, Capital 
City Pride incorporated the Family and Youth 
Zone to accommodate our growing family 
population. The Family and Youth Zone is 
designated for those who would like to  
enjoy a family-friendly environment which 
offers a variety of activities for kids of all ages 
and interests.

Families, friends, and allies can enjoy activities 
such as: sprinklers, face painting, balloon 
animals, crafts and drawing table, kids talent 
stage, drag queen storytelling time, coloring 
wall and more.

Capital City Pride welcomes all families and offers 
place for everyone at the Pride Fest celebration!
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JUNE 12, 2021

TEEN ZONE

$5,500
MAIN SPONSOR
BENEFITS

– Sponsor provided banner with logo materials 
– Listed and quoted in the event press release
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Introduce event on behalf of your organization 
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
– Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release 
– 1 half-page ad in the Pride Guide 

ACTIVITIES & FUN 
The Teen Zone, new for the 2021 Pride 
Weekend, will offer this much-needed space 
for teens in addition to the Family & Youth 
Zone, which focuses on families with younger 
children. As more and more youth gather 
to celebrate, Capital City Pride is finding it 
necessary to create a dedicated safe space for 
today’s teenage population. 

This area will be filled with activities that 
cater to the interests of an older youth 
population while creating an environment 
that makes them feel accepted for exactly 
who they are. Teens need safe public spaces 
where they can come together, engage in 
activities related to their interests, and freely 
express themselves. They will be encouraged 
to use this space as somewhere to use their 
voices, hear others’ stories, socialize, make 
new memories and lasting friendships! 
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JUNE 12, 2021

LOVE IS LOVE RECEPTION

HONORING LOVE
On April 3, 2009, the Iowa Supreme Court 
unanimously overturned a 11-year-old ban on 
gay marriage in Iowa. Varnum v. Brien made 
Iowa the third state in the nation to establish 
marriage equality.  

This year to celebrate, we invite you to join 
us for a Reception of Love celebration during 
Pride Fest Weekend. We have many events 
planned for this reception including a chance 
for a renewal of vows for any LGBTQ+ couple 
who would like to participate.

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Sponsor provided banner with logo posted at event
–  Listed as a sponsor in the Pride Guide
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 half-page ad in the Pride Guide 
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JUNE 12 - 13, 2021

HEALTH & FITNESS ZONE

HEALTHY LIVING
Capital City Pride promotes healthy living 
and socialization for the LGBTQ+ community 
through physical activity and sports. Partnering 
with Pride Sports League, we welcome a 
whole area dedicated to the celebration of 
fitness, education, health, and wellness to 
further bring our community together. 

Pride 2019 activities included a dunk 
tank, food tent, and a bags tournament. 
Informational booths are also available on 
learning how to get more involved in your 
fitness as well as what physical activities and 
leagues are open for sign ups. Sports include 
volleyball, basketball, softball, running clubs, 
and cycling to name a few. No matter what 
current fitness level you are at, there are 
activities for the whole family. 

$5,500
MAIN SPONSOR
BENEFITS

– Sponsor provided banner with logo materials 
– Listed and quoted in the event press release
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Introduce event on behalf of your organization 
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release 
– 1 half-page ad in the Pride Guide 
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MARCHING WITH PRIDE
As a celebration of community and culture, 
Capital City Pride’s annual Pride Parade is 
an important occasion for the Des Moines 
community, LGBTQ+ people, and allies to 
come together to show unity. On Sunday, 
June 13th, 2021, the Pride Parade will continue 
its iconic route from the Statehouse and travel 
west on Grand Avenue. 

This parade is about being proud of who you 
are and provides the opportunity to honor 
the origins of the LGBTQ+ rights movement. 
The parade is a positive stance against 
discrimination and violence towards LGBTQ+ 
people to promote their self-affirmation, dignity, 
equal rights, increase visibility as a social  
group, build community, and celebrate diversity.

JUNE 13, 2021

PRIDE PARADE

$10,000
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Sponsor provided banner with logo posted at event
– Announced as a sponsor at the event
–  Listed as a sponsor in the Pride Guide
– 2 full-page ads in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$7,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 full-page ad in the Pride Guide 
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YEAR-ROUND

DESIGN YOUR OWN PRIDE

$5,500/EVENT
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Sponsor provided banner with logo
– Logo on the front of the event program
– Promotion in event press release
–  Promotion on Capital City Pride’s social media
– Logo on all event posters
–  Logo and link on Capital City Pride’s website
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

CREATION STATION
Capital City Pride does their best to provide 
a little of something for everyone but there is 
always room for more. If you have an idea or 
event that aligns with the mission and vision 
of your company and feel it is missing within 
our programming, we are here to partner with 
you! Just reach out to us with your idea and 
one of our Board Directors will work with you 
to design and execute your vision.
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MAY - JUNE 2021

PRIDE FLAGS

SUPPORT VISIBILITY
Help us show Pride in May and June by 
sponsoring our effort to hang flags on the 
street poles in downtown Des Moines! In 
2019, we were able to hang 30 flags in the 
East Village from Locust Street Bridge to 3rd 
and 6th to 7th Street. In 2021 we would like 
to double the number of flags from 30 to 60, 
which will expand our visibility throughout 
the East Village. Each flag costs $200 to 
manufacture and hang throughout this 
downtown neighborhood.

$5,500
MAIN SPONSOR
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
– Listed and quoted in the event press release
–  Included on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Sponsor provided banner with logo posted at event
– 1 half-page ad in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
– 1 half-page ad in the Pride Guide 
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SOCIAL MEDIA 
+ EVENT PERFORMANCE
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2021

SOCIAL MEDIA SPONSOR

$10,000
IN-KIND SERVICES
BENEFITS

–  All marketing to include “Presented by [Sponsor]” 
–  Included and promoted on Capital City Pride’s 

social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
–  Listed as a sponsor in the Pride Guide
– 2 full-page ads in the Pride Guide 
–  Named sponsor in Capital City Pride’s monthly 

email newsletter
–  Promotion in official press release to all local 

media outlets

ADVERTISE YOUR BRAND
What could be better than more advertising 
for your company with a large online 
community base? Capital City Pride has an 
amazing online reach with extremely high 
engagement as a Social Media Sponsor, you 
gain exclusive access to our social media 
platforms and further promote your own 
brand. Sponsors will meet once a month 
with the marketing team to strategically plan 
our posts, create a monthly social media 
calendar, and shape graphic content for 
upcoming events to get the best social media 
engagement possible.

During the 2019-2020 Pride year, Capital 
City Pride had the privilege of working with 
Project7 Design (p7), a local marketing firm 
in the East Village, to help create a marketing 
plan to gain a better engagement with the 
community on our social media platforms. 

P7’s mission is DO GOOD THINGS, which 
means the studio makes it a regular priority 
to give back. Each year p7 picks a number of 
nonprofit clients and various causes to work 
with in-kind. They donate their time, talent and 
efforts in order to keep doing good things in 
our community.
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2020

VIRTUAL PRIDE

CONNECTING VIRTUALLY
Pride Fest 2020 came with uncertainty of 
what was to come. After careful consideration, 
the Capital City Pride Board of Directors 
made the difficult decision to cancel the 
postponed events of Pride Fest 2020 due to 
the COVID-19 pandemic. The safety and health 
of our community is our number one priority 
but we understand the importance of still 
connecting the community even if it would not 
be in person.

This is why Capital City Pride re-imagined 
Pride Fest through a series of online events 
throughout the month of June. Virtual Pride 
Month pushed Capital City Pride to find and 
create new ways to connect and celebrate with 
the LGBTQ+ community and their allies. These 
events were posted and streamed live on our 
Facebook page with a social distancing Pride 
Flag Parade at the end of the month. This 
huge success has us committed to continuing 
various online events throughout 2020-2021. 

$5,500
MAIN SPONSOR
BENEFITS

– Sponsor provided banner with logo materials 
– Logo placed on front of event program
– Listed and quoted in the event press release
–  Included on Capital City Pride’s social media
– Logo placed on all event posters
–  Logo and link on Capital City Pride’s website
– Introduce event on behalf of your organization
–  Named sponsor in Capital City Pride’s monthly 

email newsletter

$2,500
PARTICIPATING SPONSOR
– Logo included in event program
–  Listed on Capital City Pride’s social media
–  Logo and link on Capital City Pride’s website
– Listed as a sponsor in the press release
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2020

VIRTUAL EVENTS

MEDIA OVERVIEW
In 2020, we had to move our Pride Fest events 
to a virtual online format due to COVID-19 
pandemic. We continued our partnership with 
Project7 Design to maximize our reach with 
strategic marketing and planning in creating a 
very successful first ever virtual Pride Month. 
Through this process and its success, we 
will change the format of our events moving 
forward into 2020-2021. Capital City Pride 
plans to feature a virtual component to most 
everything we do as we continue to touch new 
audiences and maximize our reach. 

FACEBOOK EVENTS
Pride Speaker Series: Where are they at now?
Capital City Pride caught up with Jonathan Lovitz,  
Senior Vice President of the National Gay & Lesbian 
Chamber of Commerce (NGLCC).

Live stream Silent Disco DJ concert
Two local LGBTQ+ DJ’s created a two-hour online 
dance party for people to enjoy in the comfort of 
their own homes!

Virtual Fun Run 
Participants signed up for a t-shirt then picked a 
trail or route, dressed up and showed up to show 
off their Pride as we ran all over town.

Virtual Pet Parade
We love our furry members of the family so we 
encouraged everyone to put on their best leash 
and collar combo then strike a pose!

Pride Flag Parade 
The community came out to the East Village with 
their best Pride Flags and drove their cars in a 
socially distanced car flag parade that was full of 
color, creativity, and fun!
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VIRTUAL PET PARADE

13.9k 
Reach

PRIDE FLAG  
CAR PARADE

12.3k 
Reach

SPEAKER SERIES: 
WHERE ARE THEY NOW?

4.5k 
Reach

VIRTUAL SILENT 
DISCO DJ PARTY

3.8k 
Reach

VIRTUAL FUN RUN

2.1k 
Reach

SOCIAL MEDIA
PERFORMANCE

22  
EVENTS

27.9K 
PEOPLE 

REACHED

1.2K  
EVENT 

RESPONSES

95.9K  
POST REACH

79%  
RESPONSIVE 

RATE

TOP 5 FACEBOOK POST 
PERFORMANCES FOR 
PRIDE MONTH 2020

TOP 5 FACEBOOK EVENT 
PERFORMANCES FOR 
PRIDE MONTH 2020

HAPPY PRIDE MONTH

35.2k 
Reach

3.8k  
Engagement

CANCELLATION OF 
PRIDE DUE TO COVID

27.2k 
Reach

4.5k  
Engagement

BOARD OF DIRECTORS 
PRIDE VIDEO CHALLENGE

7.7k 
Reach

1k  
Engagement

ANNOUNCEMENT OF 
VIRTUAL PRIDE EVENTS

14.8k 
Reach

1.5k  
Engagement

COMMUNITY MEMBER 
SPOTLIGHT

6k 
Reach

1.4k  
Engagement

VIRTUAL EVENT
DEMOGRAPHICS

0.497%

13-17 18-24 25-34 35-44 45-54 55-64 65+

8% 10%

8%

19%
23%

11%

3% 5%

66%
women

women

men

age

31%
men

2%

4%
2%

0.918%0.0765%

PAGE FOLLOWERS  
8,051 (1090 increase from 2019)

PAGE LIKES  
7,847 (982 increase from 2019)
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2019

EVENT PERFORMANCE

PRIDE FEST 
EVENT 2019 2018 2017

Attendance 30,000 10,000 5,000

Volunteers 350 125 17

Vendors 99 84 50

Registered Parade 
Participants 100 80 80

2019 PRIDE FEST 
STATISTICS
1st Annual Digital Pride Guide 
8,200 downloads

National Coverage 
Over 25 media affiliates; 
60+ national media articles

NEW 2019 PRIDE EVENTS 
& NOTABLE ITEMS
– Family, Kids Activity Zone 
– Pride Sports League Wellness Area
– 10 Years of Love Reception
– DJ Dance Party 

Meet The Candidates 
A new event for the community to familiarize 
themselves with the upcoming 2020 presidential 
candidates and a platform for local elections in 
the years to come.

Musical Performers
Capital City Pride was proud to feature 3 headlining 
acts, all members of the LGBTQ+ community.

First Full Pride Week
We rounded out 11 days of programming with a  
three-day Pride Fest weekend. New events included:

– Pride Fest Day at Adventureland (10am-6pm)
– Silent Disco (6pm-12am)
– Big Freedia @ KISS 107.5 FM Main Stage (9-10pm) 
– DJ Set @ KISS 107.5 FM Main Stage (10pm-12am) 

Due to COVID-19, we were unable to meet in person in 2020 so we had to  
utilize our numbers for 2019 for the impact of our last in-person Pride event.
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INSPIRE, EDUCATE, 
COMMEMORATE, 
AND CELEBRATE 
OUR DIVERSE 
COMMUNITY & 
CULTURE.

– CAPITAL CITY PRIDE
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2019

MEDIA PERFORMANCE

MEDIA OVERVIEW
In 2019, we implemented new marketing 
initiatives to engage larger audiences, work 
with local media, and highlight our sponsors 
to the LGBTQ+ community. These changes 
culminated into record attendance and local 
and national media coverage. Most notable 
publications include: People Magazine, Esquire 
Magazine, Runners World Magazine, and The 
New York Times. For a full list of 2019 Pride Fest 
media features, please contact the Director of 
Marketing at marketing@capitalcitypride.org

In 2021, we are expanding our website, social 
media presence, and newsletter distribution. 
These additions, along with further enhancements 
to our existing communication platforms, will 
ensure that your brand is continually in front of 
the Des Moines and LGBTQ+ communities.

Newsletter Subscribers
1,200 current subscribers (57% open rate) 

TOTAL IMPRESSIONS  
OVER 30 DAY PERIOD 625K 

ORGANIC REACH ON 
SOCIAL MEDIA 125K

DAILY IMPRESSIONS 
UP TO 116K

PAGE REACH 55K

PAGE 
ENGAGEMENTS 23K 

TOTAL CONSUMERS
UP TO 18K

UNIQUE VIDEO VIEWS 11K 

LIKES 7K
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SOCIAL MEDIA
PERFORMANCE

PAGE FOLLOWER
DEMOGRAPHICS

TOP 5 FACEBOOK EVENTS
PERFORMANCES IN 2019

78  
EVENTS

239.9K 
PEOPLE 

REACHED

13.8K 
EVENT 

RESPONSES

815  
TICKET 
CLICKS

+42 last 90 days +138.9K last 90 days +7.9K last 90 days +530 last 90 days

0.726%

13-17 18-24 25-34 35-44 45-54 55-64 65+

8% 10%

8%

18%
23%

12%

4% 5%

66%
women

women

men

age

32%
men

2%

4%
2%

0.74%0.0871&

12,394
POST REACH

The number of people  
who had your page’s 
 posts on their screen.

6,865
TOTAL PAGE LIKES 
Number current as  
of August 1, 2019

6,961
TOTAL PAGE FOLLOWERS

Number current as  
of August 1, 2019

39,961
TOTAL NUMBER OF   
WEBSITE SESSIONS

8,200
PRIDE GUIDE 

WEB DOWNLOADS

33,000
PRIDE FEST LANDING 

PAGE VISITS

60+
WEB ARTICLES

WEBSITE VISITOR 
BREAKDOWN

Des Moines: 5,496

Omaha: 5,034 

Minneapolis: 964 

Kansas City: 1,045

PRIDE FEST PRIDE PARADE

108.5k 
Reach

5.7k  
Responses

2019 PRIDE FEST FAMILY  
& KIDS ZONE

26.7k 
Reach

1k  
Responses

2019 PRIDE FEST FAMILY  
10-YEARS OF LOVE

27.3k 
Reach

1.4k  
Responses

2019 PRIDE FEST

84k 
Reach

5.6k  
Responses

2019 PRIDE FEST PRIDE 
PET PARADE

23.5k 
Reach

1.1k  
Responses
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